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Transition Area
Different Audio Content
Approx. 20-70 meters

OR <1-2 seconds @ 130 KMPH

Example: A13 Autoroute Paris to Caen

CONTENT: Elton John

CONTENT: TRAFFIC

Two Transmitter Site
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• With ZoneCasting, stations can sell more inventory to (and with 
pricing flexibility) to smaller advertisers who cannot afford radio 
stations’ full footprint but place a high value on the ability to 
geotarget. Zoned advertising gives local radio a new value 
proposition to better compete with cable, outdoor, newspaper and 
soon local TV stations.

Geo Broadcast Solutions, LLC-- Confidential Proprietary 43

Buyers
Ad Agencies

Programmatic
Broadcaster Sales

Traffic
Multichannel 

Platform
Playlist Generation

Automation
Geo-Targeted 

Delivery to Zone
(Leader/Follower WO)

Buying / Traffic / Automation
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Main Zone Zone 1

Zone 2

Automation / Traffic Solution
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Multi Channel Traffic Solution
For Next Gen TV Geotargeted SFN
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NAB and ATSC 3.0 FOCUSING ON AUTOs!

ATSC 3.0 signals will be able to deliver software updates 
for electronic control systems and firmware downloads 
for navigation devices. Geo-located applications will 
include real-time weather services and traffic reports, 
targeted emergency alerts, and targeted ads. 
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Radio Industry’s Current Path- Declining!

• “Radio's revenue continues a slow decline through 2023.”
• “BIA's forecast model uses a variety of inputs but ultimately assumes 

no disruptive innovations will occur in local radio that could move the 
revenue needle in a material way. On the digital side, this means 
steady but slow growth in radio station and personality sites and 
apps but nothing particularly innovative.”

• Radio is the now the ONLY mass medium WITHOUT the ability to 
Geo-Target content
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Where Radio Can Go!
• Radio is missing out on the $65 

Billion Location Targeted Media 
segment

• ZoneCasting™ has regulatory 
awareness.  The Broadcaster 
community is being educated and 
needs to support the cause
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• One simple rule change: to permit booster radio sites to originate their own
programming, separate fromthemainstation [74.1231(i)]

• GBShasPetitionforRulemakingRM-11659;theFCChasnotyetacted.
• NochangesorwaivertoFCC’sinterferencerulesrequired,onlyprogramcontent

• ZoneCasting ™is likeTV’s newATSC3.0forradio:
• Voluntarydeployment
• Hyper-localizedcontenttodifferentareasinstationsservicecontour
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THANK YOU
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